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Mission: 
Promote conservation behaviors and critical thinking 
of water issues facing California 

 

Education Strategic Plan  
Curriculum and interdisciplinary water programs based on 
innovation 

Educational Pipeline to jobs in the water industry 

Leverage collaborations  

Educational technology 
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217 events 

305 schools  

100,000  
Social media 
impressions 

100,000 student 
exposure 
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Disadvantaged Community 

63% of the 78,000 
Metropolitan’s education 
outreach participants 
attended events within 
disadvantaged 
communities 

 

67% of the 38,000 pieces 
of curriculum were 
distributed in 
disadvantaged 
communities 
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Virtual Reality  

Chromebooks 

Digital 
microscopes 

Augmented 
reality sandbox 

Touchscreen 
displays 
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Since 1983 

Reached over 3 million students 

Worked with over 30,000 teachers 

Reached 154 of 155 school districts 

Collaborations with formal and informal 
educators 

Recognized with state and national awards 




