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Business Outreach Program
Core Objectives & Benefits

* Increased Competition

ontract Awardas

Technology

e Strategic Alliances

* Regional Re-Investments
e Compliance & Utilization

e Accelerate Connections in

Innovation

 Provide Feedback and Resources




Strategic Alliances

Host of 12th Annual CA ™ N 3
Construction Expo

» 150 exhibitors
* 60 buyers
- 1,000 attendees

Connect 2 MET
+ West Basin
» City of Los Angeles
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Strategic Alliances

Veterans Outreach
» Salute to Veterans Day Breakfast
+ DVBA Procurement Conference

* Camp Pendleton Construction
Event

Connect 2 VET
* [Meet one-on-one with buyers

»  Key decision makers
+ CPUC and State of California

reciprocity partners
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Outreach

* 18 regional advisory boards including
Governor’s Small Business Advisory Council

and Cleantech
* 200 coaching sessions
* 45 vendor and panels for 3,700 businesses

* 43 regional small business conferences
reaching 15,000 businesses



Contract Awards

In Support of Small & Disabled Veteran-Owned Businesses

* Total contract dollars
awarded SBEs

»  Achieved 31 percent or
S83M

» S25M to subcontractors and
sub-consultants in
construction and
professional services

+ S1.1M awarded to DVBEs
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Total SBE Utilization

B SBE Utilization
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Innovation and Technology
S Program

PUBLIC AGENCIES AND
THE TECHNOLOGY SECTOR

;...: Objectives

-GHRUB » Engage member agencies and other
utilities
Provide feedback to innovation
companies

Broaden staff engagement and
adoption of innovative concepts for
the workplace




Canadian Water Innovation Roadshow

* 16 Canadian companies
* 200 attendees
* Over 100+ B2B connections

* Visiting agencies in San
Diego, Orange and
Los Angeles counties
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Pilot & Trials

Hosted Inaugural Pilots & Trials workshop

Presenting agencies included: San Diego County
Water Authority, Las Vegas Water District, Los
Angeles Department of Water and Power, Denver
Water, Inland Empire Utilities Agency and
Metropolitan

Six water utilities
Twelve case studies

Allows risk assessment prior to investing in any
technologies



Technology and Innovation
Strategic Partners

U.S. EPA Water Cluster
Innovation Summit

Cleantech LA, OC & SD

Ribbon-cutting for Los Angeles
Cleantech Incubator

AWWA CA/NV Innovation
Pavilion

WaterStart Incubator-Nevada







