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ew Desigh — Mobile Friendly

LATEST NEWS

Water Saving Toolkit
Use a resource, Save a Resource

REBATES

Water Saving Toolkit
Use a resource, Save a Resource

DROUGHT
Water Saving Toolkit
Useares , Save 3 Resource

VIDEOS

View our library of videos




Rebate Information

Rebates & Grant Programs

bewaterwise.com’

HOME WAYS TOSAVE  HOME &6 GARDEN ~ BUSINESS  TOOLKIT  CLASSH
VIDEODS
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Save Water, Save Money water Savings Incentive Program

SoCalWater$mart

Inside your home

on-Site Retrofit Pilot Program

Inside businesses, institutions, and
public facilities

Landscape Irrigation Survey

Qutdoors in gardens and landscapes



FEATURED VIDEO THE WATERING INDEX GARDEN VIEW

Thank You California

LATEST TWEETS
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Bf?én Burks

This Painted Lady Butterfly was
Buddleja today! #butterfiyhub @

PARTNERS CONTACT US
SITE MAP STAY CONNECTED:

Sign up for our newletter and you'll
never run dry of water-saving ideas

PRIVACY POLICY
EVENT CALENDAR
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Read the latest newsletter.
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H2Love Campaign

* Paid media campaigh and
Galaxy sponsorship nearly
complete

e Search engine and in-house
outreach activities continue

e Results of 2016 campaign
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Budget Summary

* 2016 advertising budget: $2.2 million
* Negotiated added value: $182,213
* Efficient with a much smaller budget



Paid and Earned Media

. Digital - S868,582 Added Value - $107,938

Radio - $645,075 Added Value $2,675-

Print - $277,946 Added Value $71,600
_<— Community Outreach
$131,875
.- <— Social Media $110,542
.- <— Google Search $109,500
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Budget Summary

®* 2016 advertising budget: $2.2 million
* Negotiated added value: $182,213
®* Highly efficient with a much smaller budget

* Digital = 15% increase in page views (CTRs)
* Radio = 7,000+ spots in five languages

* Print = targeted to ethnic audiences

* Search impressions up 180%

* Added value with Galaxy games



Search Impressions - Google
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180% increase since launch of H2Love
campaign
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Strong Performance in Digital
H2
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79.5 million impressions

H2Love digital performed
more than 2x higher than
Turn creative

* Best delivery = mobile

0%
__________ H ~ Benchmark

Industry Average
.10%

C&L Committee Meeting

Turn .11-.13% H2Love .25-.72%
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Using Many Tools to Share H2Love

™
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Earned Media to More Audiences

DI
OCAL NEWS

Press releases, conferences

Content for local publications —
reaching community influencers

Community partnering programs

.

.



Fall/Winter Conservation Outreach

C&L Committee Meeting

Google search and social media
Press coverage, interviews
Community outreach events
Coordinate with member agencies

Ongoing conservation messaging
through bewaterwise.com

Finalize campaign results
Public awareness survey
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California WaterFix Toolkit

Informational Resources




Top Five Reasons Fact Sheets
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Informational e-newsletter

CALIFORNIA

V@) WATERFIX

RELIABLE. CLEAN. WATER

Cadlifornia WaterFix Update
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~erfix Updote
Calitormia WaterFix Upt

Introducing Our Inaugural Issue: October 13, 2016

Welcome to our Inaugural Issue

With California in drought eight of the last 10 years, there is a
growing sense of urgency within the Southland to ensure reliable
water supplies. Much of the water delivered to Southern California
from Northern California comes through the State Water Project. |t
diverts water via the Sacramento-San Joaquin Delta estuary.
Unfortunately, the Delta’s declining ecosystem and fragile 1,100-mile

levee system are increasingly vulnerable. An earthquake could cut
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3 new intakes, each with 3,000 cubic
feet per second (cfs) capacity and an
average annual yield of 4.9 million
acre-feet




Met Wiki

° { Met Wiki  Definition

- Laguna Decl S2F" THE METROPOLITAN WATER DISTRICT of SOUTHERN CALIFORNIA

Uber Lake Skinner
Levee o e .
Located in Winchester, Rivers
County, Lake Skinner is a 44 (
myAT&T AB Lake S| G EVA 8 foot reservoir that receives wi
— ake the Colorado River and State '
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ACE (IR Trcatment Plant. It is also the
e the Solar Cup boat race and p
GooglePhotu> A : = Etraational facilities
cre-| ‘ T
Lake Skinne by Riverside CotN\y Parks.
AdlUd ‘as Virgene. Learn More
AFSCI Law of the R
PALET LACSD
Yelp
Alloca Los Angeles

Tuesday

1 fiia Al



Delta Islands Informational Video

Bacon Island
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Water Quality iPad Program
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Teacher workshops in December and January
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Virtual Reality Tour of Colorado
River Agueduct
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